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SMART AIM: Increase by 10% the number of families receiving the expected
number of home visits by September 30, 2018.

(SMART AIM): % of families that received all of the expected home visits this month

PRIMARY DRIVER 3 — ENROLLMENT

Measure #1: % of families contacted who received a first face-to-face contact within 14 days

Measure #2: Among families referred this month, Average N of days from referral to 1% face-to-
face contact

Measure #3: % of families offered home visiting services that enrolled in home visiting services

Measure #4: Among families enrolled, Average N of days between receipt of referral and
enrollment

PRIMARY DRIVER 4 — EARLY ENGAGEMENT

Measure #1: Among families for whom weekly or every other week visits are expected, % of
families with 21 or more days between visits

Measure #2: % of families on creative outreach, level X, alternate visit schedule

PRIMARY DRIVER 5 - RETENTION

Measure #1: % of families whose 15t home visit was 3 months ago still enrolled in the home
visiting program

Measure #2: % of families whose 15t home visit was 6 months ago still enrolled in the home
visiting program

Measure #3: % of families whose 1%t home visit was 12 months ago still enrolled in the home
visiting program

Measure #4: % of families that disenrolled from the program for “valid” reasons
Measure #5: # of months enrolled

Measure #6: target child age at case closure
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